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Dr. Thandayuthapani is an academician and researcher specializing in marketing, consumer behaviour,
and the application of emerging technologies in the retail and service sectors. With over 11 years of
experience in teaching and research, he currently serves as an Associate Professor and is actively
involved in academic administration, accreditation processes, and curriculum development. His research
interests encompass AI-driven marketing, fintech, consumer engagement, sustainable retailing, and
digital transformation. He has published over 28 Scopus-indexed research papers, along with additional
contributions in Web of Science (WoS) and IEEE-indexed platforms, reflecting his commitment to high-
quality, interdisciplinary research. He has been a recipient of research funding from ICSSR and holds
patents in the areas of retail and financial innovation, demonstrating his focus on applied and impactful
research. Beyond research, He contributes significantly to academia through Ph.D. guidance, faculty
development programs, conferences, and guest lectures. His work integrates technology, sustainability,
and consumer insights to address emerging challenges in the contemporary business environment while
fostering a strong research culture.
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