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Dr. Anilkumar R is an accomplished academician and researcher in the field of management, with
extensive expertise spanning digital sustainability, green supply chain management, marketing (including
digital marketing, analytics, and consumer behaviour), human resource management, AI applications,
and innovation in higher education. He earned his Ph.D. from Bharathiar University, where he validated
an extended Technology Acceptance Model (TAM) using Structural Equation Modelling. His research
demonstrated how perceived usefulness, ease of use, and perceived value significantly influence youth
adoption of mobile applications for m-commerce shopping in Bengaluru, offering actionable insights for
e-commerce platforms and digital strategy development. His research also extends to higher education,
where he examines learning analytics implementation and employability enhancement strategies aimed
at improving student retention and outcomes in Indian institutions. He actively guides research projects
in areas such as e-commerce behaviour, entrepreneurship, marketing analytics, operations, and
educational innovation—mentoring students from ideation to impactful outcomes while nurturing their
research aptitude. In addition to his academic role, He is actively engaged in corporate consulting,
addressing real-world business challenges through research-driven solutions. As a trusted business
advisor, he emphasizes the role of research in delivering optimal management solutions, supported by
his contributions to textbook publications in management education. 
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